


GOAL To carry out an extensive SEO audit on the
webpage of your website, clearly defining what is
working, what is not working, what action steps to
take to fix what is not working so that it starts
functioning satisfactorily.

DESIRED OUTCOME: The extensive SEO audit reveals the status of a
particular webpage as well as the steps to take for
significant improvement.

BENEFIT: Fully optimizing a webpage helps boost organic
traffic from major search engines. This leads to
more leads, conversions, sales, and revenue.

WHERE CAN YOU DO THIS?:You can do this in your favorite web
browser. You will also need Google 

Sheets, Google Docs, and a few third-party online tools.

WHEN CAN YOU DO THIS?: You can perform an audit on any webpage
in order to boost organic traffic.

WHO CAN DO THIS?: You or your in-house SEO specialist can perform
the on-page SEO audit steps outlined in this 

guide. If you can't do it or don't have an in-house SEO specialist, you can
outsource the task to a reputable digital marketing agency.
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Check My Links Chrome Extension (Available free of charge)

Redirect Path Chrome Extension (Available for free)

 Google Tag Assistant Chrome Extension (Available free of charge)

Ahrefs (Paid version)

Steps for Performing an On-Page
SEO Audit on a Web Page
S e t t i n g  U p  t h e  E n v i r o n m e n t

Download the following tools that will help you perform the
task efficiently:

You may also use Open Site Explorer, SEMRush, or Majestic as an
alternative to Ahrefs.

How Does the SOP Work?How Does the SOP Work?
Before performing this on-page SEO audit, it is already assumed that you
know the target audience as well as the page you should optimize.

Let's assume that in this guide, the primary keyword is "make money
online."

01 You will have to enter your answer in the SEO Audit
Worksheet for every question below.

a. Create a copy of the spreadsheet by navigating to 
     "File===> Make a copy."

b. Enter the necessary information right at the top of
     the spreadsheet.
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c. This guide comes with several questions. Each
    question has a matching row that showcases the
    same question within the spreadsheet. Go through
    every question and choose the suitable component
    from the "Score" column.

i. If the answer to a question is "Yes," choose the
   answer "Passed" from the "Score" column.

ii. If the answer to a question is "No," choose the
    answer "Needs work" from the "Score" column

iii. If, for any particular reason, the question does not
     apply to the page getting audited, choose the
     answer "N/A" from the "Score" column.

02 Every question in this guide comes with a detailed
description of testing and answering.

03 The audit will be certified complete when each
question in the spreadsheet has been answered.
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Performing On-Page
Optimization Audit

Check the URL of the web page.
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Take note that if the URL of the page you want to audit is the root
domain - e.g., the Homepage - this will not apply. You can neglect these
questions, though the keywords within the domain name are not
included.

01
An example of a web page with the primary keyword included within the
URL: www.internetcashbyflow.com/how-to-make-money-online/

An example of a web page without the primary keyword within the URL:
       www.internetcashbyflow.com/six-figure-online-business/

 Is the URL human-readable or user-friendly?02

An example of a user-friendly, short URL:

Look at the URL of the web page to determine if it is less than 6-7
words, easy to read, understand, and memorize. Short URLs are often
user-friendly.

www.internetcashbyflow.com/how-to-make-money-online/
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An example of an unfriendly and long URL:
www.internetbycashflow.com/blog-post
gwenjendor323guy34uy7123wbhjd/

A good rule to stick by is to ask yourself, "Will I remember this URL 5
minutes from now without bending my brain?"

Is the URL of the web page, not a subdomain but located
within a subfolder?03

An example of a URL that uses a subdomain:

Examples of URLs that aren't within subdomains:

Look at the URL of the web page and confirm if it is a subdomain or
not.

       blog.internetcashbyflow.com/how-to-make-money-online/

       www.internetcashbyflow.com/how-to-make-money-online  
       www.internetcashbyflow.com/blog/how-to-make-money-online/

Is there an underscore or hyphen within the URL?04
An example of a URL that uses underscores:

An example of a URL that uses hyphens:

Look at the URL and determine if it uses underscores or hyphens.

       www.internetbycashflow.com/how_to_make_money_online/

       www.internetcashbyflow.com/how-to-make-money-online/



Is the title of the page optimized?
1

Check to ensure that the web page's title is less than 70 characters.

Check to see if the primary keyword is within the title.

Click the "Page Titles" tab to search for the "Title 1" columns. This is
the title that turns up on Google search results
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Check Every On-Page ElementCheck Every On-Page Element
You will need to use "Screaming Frog," a free onsite SEO tool, in
order to test several on-page elements. The tool is available for
Mac and Windows users, and you can download it online.
Screaming Frog is a site crawler that helps users boost onsite
SEO. It works by extracting relevant data and auditing for
routine SEO issues.

Bear in mind that the free version of Screaming Frog allows
users to crawl up to 500 web pages of a specific website. You
can remove this limit by upgrading to a paid license.

As soon as you download and install the tool on your computer, click the icon and
enter your site's URL into the rectangular text box.



 Is the meta description adequately optimized?
2

Check to be sure the meta description is less than 160
characters.

Check to ensure the meta description contains the primary
keyword.

Click the "Meta Description" tab. "Meta Description" refers
to the description that appears alongside the page title in
Google search results. You need to check for the keyword
within the meta description and its length.

Is the H1 tag adequately optimized?
3

Check to ensure that only ONE "H1" tag exists on the web
page.

Check to ensure the "H1" tag contains the primary keyword.

Click the "H1" tab and search for the "H1-1" column result.
Determine the number of H1 tags as well as the keywords.

 Are the images adequately optimized?
4

Ensure every image on the web page has an ALT text. This
helps Google and other major search engines identify and
categorize the images.

Click the "Images" tab and from the filter, choose "Missing ALT
Text." You will be presented with the list of images on the web
page with zero ALT text.
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The web browser's "Find" search box pops up along the base
of your monitor if you are a Windows user.

Open up your favorite web browser and enter the URL of
the page. Hit the "Ctrl+F" on your keyboard if you use a
Windows computer or "Cmd+F" if you are a Mac user.

Is the web page NOT over-optimized?
6

Follow the exact step-by-step process mentioned
previously. Ensure that the primary keyword is not
mentioned more than 8-9 times.

Enter the primary keyword to check if it is mentioned up to
3 times on that web page.
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An excellent example of a user-friendly or descriptive filename:

This is an example of a file name that is NOT user-friendly:

Check to ensure every image has user-friendly and descriptive
filenames. A suitable filename is one that you can easily
remember or guess correctly by just reading it.

       https://www.gotoskool.com/wp-content/uploads/gotoskool-
       udemy-reviews.png

       https://www.gotoskool.com/wp-content/uploads/Screen-
       Shot-2022-01-01-at-11.43.30.PM.png

Is the primary keyword mentioned a minimum of 2-3 times within the web page?
5

Check for the Keyword within the Body of the CopyCheck for the Keyword within the Body of the Copy



7

Enter the LSIGraph URL into your favorite web browser.
When the Homepage pops up, enter the primary keyword -
in this case, "make money online" - into the rectangular
text box.

Hit the red "Generate" tab and wait for a few seconds for the tool
to do its thing.

Is the web page entirely free of useless, broken links? You can find out
by doing the following:8

Use the "Check my links" Chrome extension to unearth
broken links. Start by clicking on the Chrome extension and
wait until the queue reaches zero.

Does the body of the copy on the web page have any LSI (latent
semantic index) keywords?
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Look for 2-3 keywords that are highly relevant to the topic
discussed on the web page.

Use the "Find" search box on your browser to see if this
web page includes such relevant keywords.

Checking the Links on the WebpageChecking the Links on the Webpage

There are no broken links on the web page if the "Invalid
links" indicator shows zero.

The "Invalid links" indicator shows the number of broken
links, which of course, reveals that broken links are present
on the web page.



Bring up the Google search engine on your
computer

Performing Technical Optimization Audit
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Open up Browseo and enter the URL of the web page

Under the "Text Information" section, check to ensure that
up to 100 words appear on the webpage.

0101 Has the page been indexed on the
search engines?

Enter "site:" followed closely by the webpage’s URL in the
search box, i.e.
site:www.internetbycashflow.com/how-to-make-money-
online/

If the webpage has NOT been indexed, it will never appear in
Google's search results.

Hit the "Enter" on your computer and check the search
results Google generates.

0202 Does the web page have lots of accessible and
search-engine-crawlable content? 
Find out by doing the following:

Check to ensure every piece of content on the webpage is
also accessible by search engines. You will know if this is the
case when everything on the web page appears on
Browseo's search results. It does not really matter if the
content is not in the exact order or does not look the same.
This online tool does not load page styles.



Open up the "Google's PageSpeed Insights" tool & type the
webpage URL.

Check to ensure the web page scores at least 70 or above for
all mobile devices. Pay no heed to Google's classification for
"Good," "Poor," and "Needs work."
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Open up "Google's Mobile-Friendly Test" and enter the
webpage URL

Check the results to see if the webpage is mobile-friendly or
not.

0303 Does the web page load incredibly
fast on browsers?

0404 Is the webpage mobile responsive/friendly? You can
find out by doing the following:

0505 Is the webpage URL devoid of redirect problems?
You can find out by doing the following:

Enter the webpage URL in Chrome and allow it to load.

Click on the "Redirect Path Chrome Extension."

Check to ensure the webpage URL without redirect chains or
302 redirects.

Other types of redirects that are not a 301 are also not
optimal.



Open up the webpage URL on the Google Chrome browser

Click on the "Google Tag Assistant Chrome Extension."
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Check to be sure the ads aren’t showing above the fold i.e.
not above the top area of the page that is visible to
searchers online when it loads on browsers. The ads should
not obstruct visitors from viewing the content of the
webpage.

0606 Is Google Analytics tracking every session
on the webpage properly? Find out by:

0707 If the web page showcases lots of ads, are they all
user-friendly?

Click on "Enable."

Refresh the entire web page and then click on the "Google Tag
Assistant Chrome Extension" again.

Check to ensure that Google Analytics is installed on the
webpage. Verify that the icon next to the installed tool is blue
or green.



Performing Off-Page Optimization Audit
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You will need to use the online tool Ahrefs to complete off-page
optimization successfully. You need the tool in order to find and
evaluate backlinks.

However, you can accomplish the same feat with tools such as
Open Site Explorer, Majestic, or SEMRush.

Open up Ahrefs on your web browser and type the webpage URL
within the text box. Click the orange magnifying glass tab.
Ensure the selector right next to the rectangular text box is set to
"Exact URL" after searching.

Skip all questions below if this webpage URL has zero links. Mark
each one as "Needs work" on the spreadsheet. You may also add
a note stating, "No backlinks."

1

Are the backlinks from genuine and trustworthy websites?
Find out by:

a. Clicking on the "Backlinks" option at the left-hand sidebar.

b. Check to ensure that not less than half the backlinks originate
from websites with domain ratings (DR) above 30.

2

Are the backlinks not passing through redirect chains? Find out
by:

a. Staying within the "Backlinks" tab. Check to ensure that at least
20 percent of every backlink that points to the page goes through
over and above 1 redirect. For instance, if there are up to 10
backlinks, only 2 can go through over and above 1 redirect.
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3

Are these backlinks from niche-relevant websites? Find out by:

a. Staying within the "Backlinks" section. Click on the top ten links
listed on the page. This action opens up the URLs individually.

b. Check to see or confirm if the website linking back to your
webpage has a relevant or similar topic to that on the page you
are currently auditing.

4

What is the anchor text distribution ratio, how natural is it?
Find out by:

a. Clicking on the "Anchors" link located at the left sidebar.

b. Pay attention to the "Referring domain" and "Anchor texts"
columns

c. Use "Ctrl+F" if you are a Windows computer user or "Cmd+F" if
you are a Mac computer user to bring up the "Find" search box.

d. Enter the primary keyword within the "Find" search box.

e. Include the percentages of the "Referring domains" column for
Anchor texts containing the primary keyword. It is expected that
the "Find" function should highlight them.

f. The total percentage of "Referring domains" that link with the
exact primary keyword should be less than 50 percent.

An example of a niche-specific and relevant website is the
website about yard care and maintenance linking linking
to a webpage that talks about lawn mowers.

An example of a random and non-relevant website is a
website that sells plumbing equipment and links to a
webpage talking about content marketing.

c. Not less than 50 percent of the top ten links should originate
from contextually relevant websites.


