


GOAL
You will learn and be able to discover a method
that will be useful for you in reaching out to
Resources Pages and using them to acquire
quality backlinks.

At the end of this process, you should be able to
boost your website’s SEO performance by
getting different high-ranking Resource Pages to
link back to your website.

To successfully apply this method, you should
have a keyword strategy, and you should have
an idea of how to perform keyword research for
your website.

Any website that wants to rank for queries need
to build links, it is a very important part of SEO.

This method can be carried out in your Chrome
web browser and in BuzzStream.

It can be done anytime you want to build quality
links to your website.

A link building outreach is best done by the
person that’s in charge of SEO for your website.
Some tasks can also be outsourced to
freelancers.

Requirements:

Expected
result:

Why this is
important:

Where to do this:

When should you
do this:

Who can perform
this task:
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The environment setup you need to
perform a link-building outreach:

i.    Install the SimilarWeb Chrome extension
ii.    Install the Mail Hunter Chrome extension
iii.   Set up a Mail Hunter account
iv.   Set up a Buzzstream account.

Note: The best BuzzStream plan for this kind of outreach is the
Group plan, it allows you to carry out a bulk email campaign.

Performing keyword research

As stated in the requirement, only a person who is familiar with
keyword research can successfully carry out this outreach.

The first thing you need to do is to determine the
topic/searcher intent that the link is going to be built around.
Each one of these link building campaigns will be limited to a
single searcher intent.

Here’s an example:
The search intent of “printing press” and “book publishing” are
similar. However, the search intent of “printing press” and “e-
book reader” are different.
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A relevant blog post could have a different approach. You can
approach the topic with humor, graphs or any other relevant angle.
It should be different, if not better, than the ranking blog posts on
Google. Similarly, the blog post should answer the important
questions that readers generally have about the topic.

The next step is to create a list of all the keywords that are related
to the selected searcher intent.

Before you can begin any outreach, you must have a very good blog
post. Without a well-written content, the outreach is not likely to be
successful. The foundation of any successful link building outreach is
a good, high-quality and original content.

i.  A good content that will generate high-quality backlinks
must be relevant to the searcher intent.

ii.    The blog post should include relevant stats and data

iii.   It should include images, graphs, etc., where necessary.

iv.   Should conform to word-length that’s required for the topic.

v.  Adding external links and references to sources that are
authoritative is also necessary.

vi.   The post should be properly formatted for readability.
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If you’re not sure what a good content means in this context, here’s
something to guide you:
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11

The first step is to open the Resources Page Link-Building Outreach
Campaign Control Sheet, then go to “File → Make a copy” and create
another copy of the spreadsheet.

33
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Get link building opportunities
(prospecting)

Link building is the process of acquiring links from other websites. If it’s
something you can afford, this step is best outsourced to a competent
virtual assistant or freelancer, it is a time-consuming step. If you can’t
afford to hire a freelancer, then you will need to create time to
meticulously perform this task.
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Change the “[Searcher Intent]” to the selected searcher intent for the
campaign. Doing this will update the name of the file.

In the “Keywords” worksheet, column A should contain the list of
keywords that are related to your campaign. Then make sure that the
other columns (B, C, D and E) are updated automatically.

To add more query columns, follow this simple process:

a. Add a new coalumn

b. Copy an existing column

c. Paste it into the new column
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After adding a new query column, make sure you edit the query
formula. To edit the query formula, click an empty cell in the new
column and go to the formula bar and put your own search query
in place of the green text.

There are many good queries you could use, some of which
include: “resources” “useful resources” “helpful resources “links”
“useful links” “helpful links”, etc.

If you are interested in resource pages that have your keyword in their URL,
you can use the “inurl:” format. This format will give you only resource
pages that include your keyword in their URL. For instance:

“inurl:helpfullinks”, “inurl:usefullinks”, “inurl:helpfulresources”.
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Open Google and paste the cell under “Query #1” in the search field.

The same format can be used when you are interested in finding resource
pages whose title contain your keyword. The only difference is that instead of
“inurl:”, you will use “intitile:”
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Google will return a variety of pages that contain your query.
Pages 1 through 4 contain the first 50 search results. Visit the
search results and qualify an opportunity by considering using
the following points:

a. Does the page belong to any of your competitors?

b. Does the website receive up to 5,000 visits per month? To check
the number of monthly visits a website gets, you can use the Similar
Web Chrome extension. Check the “Estimated Visits” metric, that
will give the information you need.

c. Did you include the root domain in your prospecting campaign?
You should note that if you’re not doing the prospecting by
yourself, ensure that anyone hired to work on it has a
comprehensive list of the websites of your competitors.

d. Make sure that the page is a resources page, not the homepage
of a website, a social media post, a sales page, or anything like that.

e. There are pages that allow readers to leave suggestions. Such
pages will have a link where you can suggest new sources. If you
come across a website like this, add them to your list. However, any
other page that does not meet criteria a - d is not what you’re
looking for, move to the next result.

For a page that meets criteria a - d above, do a little digging and search for the
email of the owner or editor of the site. Finding this kind of information is quite
easy, most websites have a “Contact us”, “Leave a message” or any other box
that prompts you to reach out to them. Alternatively, if you find the name of
the owner or the editor, you can search the internet to see if you can get their
email. 
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For every page that meets the selection criteria, and you’re able to
successfully get the email address of the site owner or editor, record
the data of such a page in the prospecting/outreach worksheet.

These are the information that will go into the worksheet:

If both options fail, you can use the Hunter Chrome extension. This
should be your very last option if you don’t use any of the premium
versions of Email Hunter. The free version comes with only 150
requests every month.

Don’t reach out to the author of the post as it can be a guest post.
Also, don’t spend too much time trying to find the email address of the
site owner. If none of the methods above is successful, move on to the
next site immediately.

a. The URL of the blog post.

b. The name of the website that published the blog post (with
proper capitalization).

c. The title of the blog post (using proper capitalization).

d. Author of the blog post (must include the author’s full name
with proper capitalization).

e. The first name of the owner of the website or editor (with
proper capitalization). This field is not compulsory. If you’re
unable to find a name, you can leave the field blank.

f The email address of the owner of the website or editor

88

After filling out the query in a particular row, move on to the next
query on the same row. Mark the keyword as used in column F, when
you’re done with the entire row; i.e. after you’ve completed all the
queries in the row, mark the keyword and continue with the next row.



Launch your outreach campaign
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To launch your outreach campaign, follow the following process:

Go to Buzzstream and start a new project.
11

Set up your project by:
22

a. Give your project a name. Follow this process “Resources Page Link
Building Outreach Campaign - [Searcher Intent]”

b. Choose the people you will be working on the project with you
(team members)

c. Add the URL you are building links to.

d. Choose to track links only to the URL you have specified.
Note that for a campaign like this, a guest blogging camping, this
particular option is preferred.

e. Lastly, be sure to select the option to receive a backlink report.

If no one is working on the project with you, you can just leave it at the
default selection. Also, if you’re not the one that will perform
outreach, you can share the project with the person who will, and you
can add them as well.



09Rank  Fortress  Digital  Agency  |  Page  09

go to the “Prospecting/Outreach” sheet, and click on “File → Download as →
Comma-separated values (.csv, current sheet)” to download a .csv file.

f The email address of the owner of the website or editor

Click on “Create Project”
33

Return to the control sheet of the campaign, 
44

After downloading the .csv file, return to Buzzstream and click
on “Add Websites.”
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Upload the CSV and click on “Match My CSV”.
66

After uploading the .csv file, the columns will have to be
matched with the content in each of them. When you match
the columns with the content, BuzzStream will be allowed to
pick up the information and customize your emails with it,
according to your instructions.

77

a. Apart from the columns that have already been matched
100%, it will be your task to choose “-New Field-” for all the
other columns that have not been matched.

b. You can choose to ignore the last three columns because
you might not need them.

c. On the bottom right side of the screen, you will find the
“Import” button. Click on the button to import your data into
BuzzStream.



After successfully importing your data, you can now create a
sequence of emails which will be sent using your specific
instructions and according to the data mentioned above.88
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Give your sequence a name.
99

A good sequence name looks like this:: “Resources Page Link-Building
Outreach Campaign” + the search intent you want to work on. Using
our example, the sequence name will become “Resources Page Link-
Building Outreach Campaign – printing press”

If you don’t have an already created sequence which you can use, go to
Outreach -&gt; Manage Outreach -&gt; Create New Sequence.

The dynamic fields that BuzzStream provides will be on the
right side of the screen. 
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To automatically add data you imported with your .csv file (e.g. the names
of the editors), you can make use of these fields in your email templates.

In our example, under “user information”, we added the “[Editor/ owner
first name” dynamic field into the email template.

Our template is only a general example. It is advisable for you to
create a template of your own, using each email outreach campaign.
When you do this, you will be adding a voice that’s unique to your
emails. An email with a unique voice is more personal, and is more
likely to get a response. If you are struggling to come up with a
unique template, here’s one to inspire you:
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In the example above, you will see text marked with “[ ]”, this is
where necessary details in your data should be included.

Furthermore, the [User First Name] dynamic field should be used
as a signature. This is very important if there are two or more
people that use the same BuzzStream account, and each person
has to run an outreach campaign. By using the [User First Name]
dynamic field as a signature, every member of the team will be
able to use the same template, while still having them customized
with their name.

f The email address of the owner of the website or editor

“Subject line: Question about your site Email copy:

Hey [Editor’s first name],

I was doing a research about [SEARCHER INTENT] and I couldn’t help but
notice the comprehensive resource page on your website: [Page URL].

Awesome job! I found it very helpful! Seeing that you are an authority on
the subject, I recently published an article on this same topic. [INSERT
SOMETHING INTERESTING ABOUT YOUR CONTENT] It’s a very detailed
article, and I think it’d be a great addition to your resource page.

Here’s the link if you want to check it out: [YOUR PAGE URL].

Thanks for your time!

[User First Name]”

After you’ve completed the first email, it is essential that you follow
it up with two follow-up emails as well. With BuzzStream, you can
schedule your emails, including setting up the exact parameters
you want.
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When sending a follow-up email, you will have to follow the same
process as the first outreach email. However, the content of the
email should change slightly to incorporate the situation 
(that it is a follow-up email).
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“Hey [Editor / owner first name],

I would like follow-up on my previous email. I would love to hear your
thoughts about my resource:

[PAGE URL].

Cheers!

[User First Name]”

Follow-up 1:

“Hey [Editor / owner first name],

I thought I’d reach out one last time and ask if you think my resource
would be a good addition to your page: [Page URL]

Best,

[User First Name]”

Follow-up 2:

Your follow-up should not be sent as a new mail, it should be sent as
a response under the first email outreach. BuzzStream makes this
seamless, all you have to do is click the “Send follow-ups as replies”
box.
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f The email address of the owner of the website or editor

After setting up your email template, you can dive
right into your outreach. There are two ways to this:

1313

a.The first one is to send in bulk. If you’re new to this outreach
campaign, or you’re using BuzzStream for the first time, it is
not advisable to send in bulk. However, if you’re already
familiar with this system, sending in bulk is easier and less
time-consuming. To send in bulk, following these steps:

i. Click on outreach, then bulk send.

ii. Choose the template or sequence that you want.

iii. Review your email to make sure everything is in place.

iv. Click on Next: Review.

v. Review your email again to make sure that the ‘i’s
are dotted and the ‘t’s are crossed.

vi. Click on Next: Confirm.

vii. Before you click on send, review your settings
one last time and click “Send Now”.
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i. Select the sites you want to target with your outreach.

ii. Click on outreach, then send individually

iii. Click on start outreach.

iv. Before starting the sequence, check to see if everything
is in the right order.

v. Click on start sequence now.

vi. Repeat the process with all the websites.

bThe other way to send your outreach out is to send
individually. This is a far more stressful process, but it is the
recommended process for newbies. Here’s how to send
individually:
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f The email address of the owner of the website or editor

Launching an outreach campaign is merely the beginning of
improving the ranking of your website. Launching a campaign alone
achieves nothing, you need to put in a lot of work to make sure your
links are on high-ranking resource pages.

After sending your outreach emails, you should brace yourself to
respond to the replies you might get. The first and most important
thing you have to always do is to reply as soon as someone responds
to you. By replying early, you create a good impression with the
editors and site owners, and they will know you really want to work
with them.

Responding to emails

There are many ways to manage your response, but usually, the reply you
will get will either be positive or negative. This is how to handle any kind of
reply you may get:

A positive response is the best-case scenario, and it is the expected outcome.
Therefore, if a recipient of your email outreach responds that they’d like to
add your link to their list, thank them and ask if there’s any way you can
make the link easier for them to publish. For instance, you can be asked to
do a brief summary of the post. The ultimate goal is to make sure that they
do not just give positive reply, but actually publish the link. 

a.

A negative response is not ideal, but it is to be expected. If it happens, simply
mark it as rejected on your spreadsheet.b.
If the recipient doesn’t reply at all, using the sequence you created and the
settings you applied, BuzzStream will send them a follow-up email.c.
It is quite possible that one of your recipients might want to charge you for
getting you published, simply turn down the offer, politely.d.

The last thing you’d need to do is to update the spreadsheet based
on each response you get. To add an update to your spreadsheet,
use the “Status” and “Notes” columns.
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Conclusion

Building quality and relevant
backlinks is definitely not an
easy task, but by following the
procedures above, you will be
able to build niche-relevant
backlinks from different
authority websites to move the
needle. The reward it brings in
trumps the effort that’s
required to launch a campaign. 

So, happy link building, go win
some really solid links!


