


 Guest posting has grown in popularity
as one of the best SEO techniques to
increase search visibility and drive more
organic traffic. One of the most
challenging tasks for an internet
business is getting your messaging to
potential prospects. While a robust social
media plan is always beneficial, seeing
the results of your labor can take a long
time. 

Guest posting can help increase your site
visibility and lead to increased traffic,
leads, brand awareness, reputation, and
improved SEO. Remember that Google
uses backlinks as a reputation ranking
criterion; thus, guest posting can help
you improve your ranks.

Search engines algorithm factors trust in
its ranking, built through guest writing.
When your work is published on trusted,
authoritative sites, some of that
confidence is transferred to you. Guest
posting regularly can help others regard
you as an expert, which is beneficial to
your site’s reputation.

This guide aims to help you formulate a
system for finding guest blogging
opportunities, reaching out to them, and
quickly creating content to gain
backlinks.

You should be able to regularly build
high-quality, non-spammy contextual
backlinks to your site.

What Do You Need?What Do You Need?
You'll need to know how to conduct
keyword research and, ideally,
already have a keyword strategy.

What Do You Need?What Do You Need?
You'll need to know how to conduct
keyword research and, ideally,
already have a keyword strategy.
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Why Is This Important?Why Is This Important?
Backlinks are the lifeblood of SEO,
and typically, the more of them a
website has, the higher it will
appear in Google's search results.

Guest blogging is the best option to
increase the number of links to
your website. You can do this
yourself, hire a freelancer, virtual
assistant, or SEO expert to help you
build viable guest blogging
backlinks.
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How Do You Go About Guest postingHow Do You Go About Guest posting
Link-building?Link-building?

This guide will walk you through how to guest-blog for backlinks on your
Chrome web browser, using the BuzzStream, and TextBroker Chrome
extensions.

Outline your Guest 
Blogging goal

Like any other
marketing strategy, a
good guest blogging
approach begins with a
clear understanding of
your goals. After all, if
you want to get
anywhere, you need to
know where you're
going. 

Improving Search engine ranking.

Improving your domain and page
authority. 

To obtain more leads and sales,
drive traffic to a specific landing
page (or your entire site).

Increasing brand, product, and
service awareness.

Positioning yourself as an expert
to increase your chances of being
quoted and speaking
engagements.

Increasing the number of email
subscribers or the number of
people that follow you on social
media.

And more!

STEP 1

Some common guest blogging
objectives include:

It's essential to have your goal in mind as you create your content and links to
guarantee that what people see when they arrive at your sites deliver what
you promise.
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Here are the steps to set up the environment.

Open your chrome browser and navigate to the chrome web store.

Search for the Mail Hunter Chrome extension, install it on your
browser, and create an account

Search for the SimilarWeb Chrome extension and install it in your
browser.

Sign up for a Buzzstream account (or get access to it if your company
already has one.) The Group plan is recommended since it allows you
to send bulk email campaigns and comes with a 14-day trial.

Would you be writing the guest blogging content yourself?
If you have excellent writing skills, you can write the content.
Otherwise, you outsource it to freelance writers. Alternatively, you can
use a content marketplace like Text Broker.

Step          : Getting Started With The Setup
22

1.
2.
3.

4.

5.

Step          : Conduct Keyword Research
33

Come up with potential topics and keywords to propose to the owners of
the websites you want to backlink to.

If you're creating a brand, focus on topics that showcase your
knowledge and help you position yourself as an industry leader.

To boost your website's domain authority (DA), focus on guest
posting on sites that already have a high DA and allow at least a
do-follow backlink to your site.

If your goal is to build backlinks, make sure the topics are
appropriate for natural inclusion of whatever you're linking to.
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The topic must, above all, be relevant to the site and provide value to
the viewers. If the topic doesn't bring value, there's a significant
possibility the site owner will reject your pitch. Here are some tips to
help.

Choose a topic or searcher intent around which you wish to develop the
links. Each of these link-building efforts will target a specific type of
searcher. 

For instance, if you run a blog for your bicycle repair business, you need
to identify the search terms that your customers are typing on Google
and their search intent.

1.

For example
The searcher intent for "best bicycle tires" and "tires for my bicycle" is
comparable.

The searchers' intents for "best bicycle tires" and "fix bicycle tires" are
different.

Make a list of all the keywords related to the searcher intent you've chosen.2.



So now you have your goals and keywords. But before you start creating
content, you need to identify websites that accept guest posts. Aside from
that, you'll want to be sure that publishing on the website will help you
achieve your outlined goals.

Here’s how to go about finding guest posting opportunities.  

Step          : Find Guest Posting Possibilities
44

4.4.

Open the spreadsheet for the Guest Blogging Campaign.

Duplicate the spreadsheet by clicking on " Make a Copy" under
“File.”

Replace "[Searcher Intent]" in the file's name with the searcher intent
you choose in step 2.

Add the list of keywords linked with your campaign to column A in
the "Keywords" worksheet.

Check if columns B, C, D, and E were automatically filled in/updated.

On your browser, go to Google.com. Copy the cell under the "Query
#1" column and paste it into the Google search box.

Look at the first 50 search results (pages 1 through 4 of Google's
search results) and use the following criteria to qualify your guest
blogging options.

1.1.
2.2.

3.3.

5.5.
6.6.
7.7.

Make sure the site has at least 5,000 monthly visitors. You can do this by
ticking the "Estimated Visits" box in the Similar Web Chrome addon.

The page doesn’t belong to one of your competitors.

The page is a blog post (not a website's homepage, a product sales page,
a blog directory, a social networking post, a contact page, etc.).

The blog post's content is relevant to your search. A blog post about
"bicycle repairs" would not be a relevant result if the query was "best
bicycle tires."

The website has published at least one new blog entry in the last three
months.
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If you find a page that matches all of the above criteria, look for the
site owner's or editor's email address (DO NOT look for the author's
contact information, as they will be guest authors.) Here are three
ways for obtaining this information:

8.8.
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Look for a link that says "Contact Us," "Contribute to our
blog," or anything similar on the site's top navigation,
sidebar, or footer.

If you find the website owner's or editor's name, look for
their Twitter profile and see if they posted an email
address.

Use the Mail Hunter Chrome addon.

Important tips:
If a page doesn't match any of these criteria, skip it
and go to the next result.

Don't spend more than a few minutes looking for
the site owner's or editor's email address. Skip the
site and move on to the next one if you can't find it
fast using the three ways listed above.



If a page matches the selection criteria and you can locate contact
information for the site (previous step), enter the information into
the "Prospecting / Outreach" spreadsheet. In that sheet, you'll need
to fill in the following information:

9.9.
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Blog URL: The URL for the page.

Website name: The name of the website on which the blog
was published.

The blog title: the title of the blog. For example, “10 best
bicycle tires brands”.

Author of the blog post: the name of the person who wrote
the blog post.

Name of the website owner/editor: leave it blank if you
don’t have this.

Email of the website owner/editor: the email address of the
contact you discovered in the previous stage. You need the
email address to contact the website owner about the
guest blogging prospect.

 

Move on to the next search term in the same row once you've done
with one. Mark the keyword as “used” in column F once you've
completed all of the searches in a row, then move on to the next row.

10.10.



Step          : Start Your Guest Blogging Outreach
55

Create a new project in Buzzstream.

Set up your project as follows:

1.1.
2.2.

The project's name can be: "Guest Blogging Campaign - [Searcher
Intent]."

Choose the project's team members: leave it as default if you are
working alone.

Add the URL to which you're building the links.

Choose to only track links that lead to a specific URL. This is ideal
for this type of campaign (guest blogging), since you will be
placing the links in the post.

Ensure the option to receive a backlink report is turned on.

Then click "Create Project."

Return to the campaign control sheet, move to the
"Prospecting/Outreach" page, and click "File," then "Download as"
and “Comma-separated Values (.csv, current sheet)" to download the
data.

3.3.

Return to Buzzstream and select "Add Websites" from the options.4.4.
Upload a CSV and click on the "Match My CSV" option.5.5.
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After you've uploaded the.csv file, you'll need to match the content in
each of your columns. This allows BuzzStream to collect the data and
tailor your emails according to your preferences (as you will later
see).

6.6.

You will certainly not use the last three columns, so disregard
them.

Also, except for the columns that are already perfectly matched,
you'll have to select "-New Field-" for each of the other columns.

Click the "Import" button in the bottom right corner of the screen
to import your data into BuzzStream.

After you've imported your data, you can move on to build an email
sequence that will be delivered based on the information you've
provided and your precise instructions.

7.7.

You’ll find some dynamic fields BuzzStream offers on the right side
of the screen. These fields can be used in your email templates to
automatically add data from your.csv file (e.g., the names of the
editors).

8.8.

If you don't have an existing sequence that you want to use, go to
“Outreach, then “Manage Outreach”, and then Create New
Sequence” to create a new one.

Give your sequence a name. You can name it "Guest Blogging
Campaign" + the search intent you want to focus on (in this
case). "Guest Blogging Campaign – Best bicycle tires "Guest
Blogging Campaign – Bicycle tires").
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You can see how we included the "[Editor/ owner first name"
dynamic field to the email template in the example.



Keep in mind that the template we use is
merely an example. With each email
outreach campaign, we recommend
building your template. This will give your
emails a distinct voice, making them more
personable (and thus, more likely to
receive a reply). If you're looking for some
ideas, here's the template we used for our
example:
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Prospecting Email SampleProspecting Email Sample

"Hello [First Name of Editor/Owner],

I was looking for information on (Searcher
Intent) and came across this post on your
site by [Blog post author]: [URL of the page]

It was quite beneficial! It was a lot of fun.

I'm now working on a blog post called (Topic
Of The Blog Post) and would love to
contribute to your site if that's possible.

I'm thinking about publishing a post called
(Specific Post Pitch). Of course, this would be
a completely fresh and unique post (only
published on your site).

Please let me know if you find this intriguing!
(First Name of User)"

In addition, you'll notice the text in
brackets in the example. That is where
you should fill in the appropriate
information based on your specific
facts. (For example, "search intent"
was changed with "Bicycle tires" in our
case.)

Also, if more than one person is using
the same BuzzStream account,
remember to use the [User First
Name] dynamic field as a signature.
When it’s time to execute an outreach
campaign, everyone on your team will
be able to use the same design while
still having it personalized with their
name.
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First follow-up email:

Hello, [First Name of Editor/Owner],

I'm just checking in on my previous email. I'd
be delighted to contribute to your website.

If you're interested, I can email you a draft of
the post in the next few days! I'll be delighted
to.

Any editorial guidelines you wish me to
follow will also be accommodated.

Cheers!

[First Name of User]

You should also send two follow-up emails once you've sent the first
one. BuzzStream makes it simple to do so. You can even establish
specific parameters (for example, you can instruct the system to
send the first follow-up email if the recipient does not respond within
three days).

The approach is the same as it was for the first outreach email, but
the text should be adjusted to the situation. Below are the texts we
used for the first and second follow-ups, respectively. 

Again, as with the original email, we recommend using texts that you
wrote yourself, which will lend credibility to the entire campaign.

9.9.
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2nd follow-up email:

Hello, [First Name of Editor/Owner]!

I figured I'd attempt one more time to
contact you. 

I'm really looking forward to working on this
post, and if it's feasible, I'd like to have it
published on your blog.

Thank you for your time and consideration.

 [First Name of User]

Make sure the item "Send follow-ups as
replies" is checked to make your emails
appear more genuine (and thus, it will make
editors and site owners trust you more).
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When you've finished setting up your email templates, it's time to get
down to business with the actual outreach. This can be accomplished in
two ways:

10.10.

Send each letter separately. 
This is the best option if you're doing this outreach campaign for the first
time or if you are using BuzzStream for the first time. Here’s how to go
about it.

a.a.

Choose the sites you want to reach out to.

Click on "Outreach," then “Send Individually."

Clicking on the “Start Outreach” button.

Verify that all of the facts and text are correct.

Now click on the “Start sequence” button.

Do the same thing for each of the websites in your list.

Send in bulk. 
This way is simpler and takes less time, but it is only suggested if you
are already familiar with your campaign and/or BuzzStream. Follow
these steps to get started on this path:

b.b.

Click “Outreach” then “Bulk Send.”

Select a template or sequence.

Make sure everything is in order.

Click Next: Review

Check to make sure everything is in order.

Select Next: Confirm from the drop-down menu.

Verify that the settings are correct (in case you modified anything
in the previous steps).

Click “Send Now”



Step          :  Answering Emails
66

Wait! There's a lot more...:)

Simply establishing an outreach effort will not affect your website's
SEO unless you ensure that your links are placed on other, high-
ranking websites.

As a result, once your outreach emails have been sent, you should be
prepared to respond to whatever comes your way.

You will receive responses. If you want to get the most out of this
stage of the link-building process, follow these steps:

Respond to emails as soon as possible. You want to demonstrate
to editors and site owners that you want to collaborate with them.
Plus, leaving these emails "for later" is risky—they'll almost
certainly get buried in a sea of unrelated newsletters and chain
emails.
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You will receive responses. If you want to get the most out of this
stage of the link-building process, follow these steps:

A positive response. If one of your outreach email recipients
responds that they'd want to host your guest post, they'll most
likely give you their own submission process to complete.

A negative response. Mark them as rejected in the spreadsheet if
one of your targeted site editors or owners responds negatively.

You're being charged. If your recipients offer to charge you for
posting your guest article, kindly decline.

No response. If your outreach email recipients don't respond,
they'll get a follow-up email from BuzzStream, based on the
sequence you put up and the campaign settings you choose.

Update the tracking sheet (the "Status" and "Notes" columns in your
tracking spreadsheet) to reflect any response you receive.



Now that your pitch has been accepted,
you'll need to develop or choose an
existing high-quality blog article that will
be repurposed or rewritten for your
guest blogging outreach.

To improve your guest posting success
rate, you should supply high-quality,
original content to other websites, as
most webmasters/editors would want
your content to be unique.

These are some of the content'sThese are some of the content's
recommended specifications:recommended specifications:

The article should be at least 800
words in length.

The blog article must be highly
relevant to the searcher intent you
discovered in step 3.

Use relevant facts or statistics
whenever possible.

Don't only connect to your site;
include external links and
references to credible sites.

Keep paragraphs short to make the
post easier to read (no longer than
3-4 lines per paragraph.)

Include photos and visuals that are
relevant.

Get Content fromGet Content from  
Content Marketplace.Content Marketplace.

Because writing guest posts can be
time-consuming, we recommend
using a content marketplace to
automate the process.
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Create Contents For Your Guest
Blogging Campaign77

Step :
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Here are some guidelines to assist you withHere are some guidelines to assist you with
this process:this process:

Log in to Text Broker (or signup for
an account if you haven't already.)

Create an open order for a blog
(under the "Open Order" column,
click "Place Order," then "Blog" from
the options that show on the
screen).

Create a project folder and give it a
name. We recommend renaming it
"Guest Blogging Campaign -
[Searcher intent]" and sticking to the
same format in the future.

Choose the category to which your
blog post belongs.

Fill in the order's title. We
recommend using a uniform
nomenclature to keep track of all of
your future guest blog orders. For
example, "Guest Blog - [Site Name]"
could be used.

Enter the keyword you want in this
article as a target keyword.
Copy and paste our reusable
recommendations into the order
briefing: You can copy and paste
these into the order briefing, but be
sure to fill in the yellow fields with
your specific requirements.

Send the order in.

Check the order for coherence,
style, and readability when you
receive it.

Submit edit requests to the writer
if you require revisions.

When the article is finished, save
it and links it to your website.

Submit the article to the website
with which you agreed to a guest
post.

If the site owner or editor
requests changes, make them
and resubmit the article.

Remember to update the "Guest
post URL" column in the tracking
spreadsheet once the guest post
is fully published.

Now all you have to do is keep going! 

Cheers to your success.


