


GOAL
To find easy to target high-volume keywords i.e. keywords that too
many websites are not targeting) and are suitable for your niche.
This guide is also aimed at showing you how you can group the
keywords based on search intent and demand, and create a sitemap
using the keyword groups.

DESIRED OUTCOME: To find easy to target high-volume keywords i.e.
keywords that too many websites are not 

targeting) and are suitable for your niche. This guide is also aimed at showing you how
you can group the keywords based on search intent and demand, and create a
sitemap using the keyword groups.

REQUIREMENTS: None

BENEFITS: Keyword research is an important Search Engine
Optimization task. It helps you develop an efficient
keyword strategy that will help you to get better results 

than your competitors in the market. A great keyword strategy will also help you figure
out what to do, the experts that you should hire, and the amount to invest in your
marketing strategies.

Your keyword strategy can help you determine the structure that
you should adopt for your website and also create your content
marketing calendar.

WHERE CAN YOU DO THIS?:You can carry out the tips that will be
discussed in this guide in your browser, in 

a keyword research tool, and in a spreadsheet where you can organize the
keywords you find.

WHEN CAN YOU DO THIS?: It can be done before you create (or re-
create) your website. You also need to 

repeat it at least once every year. This will help refresh your site’s SEO. You
can also do it before you launch your content marketing strategy.

WHO CAN DO THIS?: The tasks that will be discussed in this guide can
be executed by the SEO specialist in charge of 

your website or the virtual assistant that you’ve trained to handle your
keyword research and mapping. You can also outsource the tasks to a digital
marketing agency.
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What You Need to Know
About the SEO Keyword
Mechanism
SEO keywords refer to words and word phrases that users use when they
are searching for a business or a piece of information on the internet. If
the keywords are well optimized, they can help you be among the first
results that the Search Engine’s Result Page provides. Note that SEO is
not limited to only keywords; they are important components of the
optimization process, but not the only component.

There are many tools that you can use to perform keyword research.
Google’s Keyword Planner used to be the best choice among SEO
professionals. However, the number and quality of suggestions that this
tool gives have been limited by Google (especially for those that don’t use
AdWords to run their campaigns).

Hence, SEO professionals have embraced other tools for carrying
keyword research. Some of these tools include KWFinder (it is free but
has limited capabilities), SEMRush (it is free but has limited capabilities,
the paid version has lots of useful features), and SEOBook’s Keyword
Tool (a free keyword research tool).

In this guide, you will learn how to use KWFinder for keyword research.
This tool has the best quality and price.
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https://adwords.google.com/home/tools/keyword-planner/
https://kwfinder.com/
http://tools.seobook.com/keyword-tools/seobook/


Setting Up the Environment
Before you start, you need to register for KWFinder or request access if your company
has an account. Ensure you have Excel. You must also have access to Google Sheets,
LibreOffice Sheets, or other relevant tools.

You need to be patient when implementing these tips. The process is not difficult but it
can consume a lot of time. However, you will get better results if you invest more time
into it.
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How to Perform a Comprehensive
Keyword Research
Keyword research refers to the process of knowing the language your target
audience uses when they are trying to find your products, services, and
content. This process helps you to analyze, compare, and prioritize the best
keywords that you can use for your website.
 
The effectiveness of your keyword research depends on having a better
understanding of your target audience and how they search for your
product, service, and content. Keyword research is the only means of
figuring out what people type into search engines. It is important to know
this so that you won’t end up creating content that no one is searching for.

A lot of website owners make the mistake of creating content that no
one is interested in. That is why most of their website pages end up not
getting traffic from Google.

https://docs.google.com/spreadsheets/
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In a nutshell, comprehensive keyword research gives you
data that you can use to answer the following questions:

What are your target customers looking for online?

How many people are looking for it?

What is their preferred format for the information?

For this guide, I used a wedding photographer in California that is in the
process of building his website and wants to ensure that people find him
when searching for wedding photographers in the area.
 
The entire guide is developed around this idea to serve as an example of
how keyword research and mapping processes look like. You can adjust
the steps discussed in this guide to suit your business needs.
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Follow the steps below to run detailed keyword research:

Visit http://kwfinder.com

Think of the phrases your prospective clients would use when
searching for your business. For the examples in this guide, we will
assume we are searching for a wedding photographer in California.

To set the location of your business, use the box in the middle of the
page (it is set to “Anywhere” by default, click on it and enter your
desired location). It is advisable to use a broader location (such as
country) when you are starting.

http://kwfinder.com/


You can narrow it down through a specific search term (such as “wedding
photographer California,” which is the main keyword we used in the example).
This will help you find more general and location-specific keywords.
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It is the default and recommended criterion for sorting the keywords. It will
sort the keywords using how relevant they are to the primary keyword that
you searched (i.e. “wedding photographer California” in our example).

“Suggestions”

Type your search term in the box that says “Enter the keyword” then hit
“Enter” on your keyword or click on “Find Keywords.” You will see a list of
keywords on the page. In the “Search” column, near the list, you will find the
number of average monthly searches. The “Difficulty” column also shows the
difficulty score which signifies how difficult it is to rank for that keyword.

Choose the criteria that you want to use to sort the list of keywords that
KWFinder displays. The criteria include:

Use this criterion if you want only volumes. This criterion is not usually
recommended since an effective optimization considers both volumes and
search intent.

“Search”

These sorting criteria should only be used if you are using a paid advertising
campaign (like Google’s PPC program). Hence, you may not need these
options when you are carrying out keyword research and mapping
processes.

“PPC” and “CPC”
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Generate the keyword difficulty scores for those keywords that you
want to use. To do this, click on the magnifying glass icon. Don’t
forget to do this with all important and relevant keywords (you will
add them to a list later).

Tick those keywords that suit your website. Focus on the search intent
(i.e. what you think those searching for your website wanted to learn
when searching the search term), the search demand (i.e. monthly
searches), and the keyword’s difficulty. At this stage, don’t place too
much emphasis on selecting topics that are very broad or different.
Our main goal here is to come up with a comprehensive list of
relevant keywords.

Add the keywords that you ticked to your list. This can be done by
clicking on “Add to list.” You will find this button at the bottom of the
page. If you are working on a new project, then you need to create a
new list (such as “California Wedding Photographer Keyword
Research”). If it’s a project that you’ve been working on before, simply
select the list that you want to use for these keywords.

After selecting the keywords from the list that KWFinder gave you,
ensure you always go deeper with your research. This can be done by
picking each of the keywords in the list and then searching for it
(instead of your main keyword). Do this by clicking on the arrow that is
next to the keyword.
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This is used for sorting the keywords based on the difficulty of each of the
keywords. To use it, you need to ensure that you generate the difficulty score
for those keywords that do not have scores. You will learn how to do this in
the next step.

“Diff”
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When you are through with the “Suggestions” tab (which is the
default tab), repeat the process on the “Autocomplete” tab. This will
show you a list of results that are similar to what Google would display
with their Autocomplete feature (for instance, when you search for
something in the search engine and they complete the phrase for
you). The feature will help you find more keywords (in KWFinder) that
you can use for your site.

Do the same thing for the “Questions” tab. This will give you a list of
question-based terms. When you’re using this feature, you may need
to work with keywords that are broader than what we worked with
before (for instance, “wedding photographer” instead of “wedding
photographer in California”). The keyword phrases you choose will be
most suitable to be used as blog topics; hence, add the suitable ones
to your list.

Don’t forget that you need to be patient with this process. The ideal
thing is to keep searching for keywords and creating a comprehensive
list of keywords. You want to build as many keyword lists as you can
find. The keyword strategy that you create with this will give you a
competitive edge if your competitors are not doing so.
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Everything discussed in this section should be enough to help you
understand how you can carry out comprehensive keyword
research so that you can effectively plan your content strategy. 
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It helps you develop an informed internal linking
technique.

It helps you create more persuasive reporting.

It makes it easy for you to measure the effectiveness of
your SEO strategy.

Keyword mapping helps you detect and act accordingly
when things are not going as expected.

The essence of carrying out keyword
mapping include the following:

Keyword mapping refers to the process
through which you assign or map keywords
to certain pages on your website based on
your keyword research. The process helps
you make certain on-page SEO
recommendations that will make the page
relevant to the keywords you mapped.

In a nutshell, keyword mapping helps you rank with the right web pages and
for the right keywords.

How to Map
Your Keywords

Keyword mapping is a huge component of the
initial search engine optimization for a new
site. It also acts as the foundation of what you
deliver to your client when working on an on-
page SEO project.
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Now that you know what keyword mapping is and
why it is important, read on to learn how you can
map your keywords.
 
After creating a comprehensive list of keywords, you
need to export them to your computer. To do this,
you need to click on the “Export” button. You can
find this button at the end of the KWFinder list (next
to “Add to list”). You can also copy the list to the
clipboard or export the list as a .csv file.
 
Pull the file into Google Sheets or other spreadsheet
tools that you’re using. To do this, open your
spreadsheet software and import the keyword list
into it. Simply go to “File,” click “Open,” then select
the .csv file.

To have a backup, duplicate your sheet. Change their
names to “Canonical List” (for the original sheet) and
“Keyword Mapping Blueprint” (for the sheet that you
want to work with). Moving forward, you will work on
the “Keyword Mapping Blueprint” sheet.

The next step is to center all the text and then
enlarge your cells. This will help you see all the
important data that are in the cells. You can then add
a filter to the columns and sort them using “Search
Volume.”
 
Delete the columns that you are not interested in at
the moment (for instance, the PPC and the CPC
Competition columns).

Change the names of the buckets based on the website you think
they would be used on. In our example, we placed the California
wedding photographer-related keywords under “/wedding-
photographer” (which could be used as a homepage).

Group the keywords based
on their search intent. You
can do this by moving them
into separate and smaller
lists (referred to as
“buckets”). For instance,
“wedding photographer in
nh” and “nh wedding
photographer” have the
same search intent (users
are interested in finding the
wedding photographer in
the area. Hence, it is a
location-intended search
that focuses on California).

However, you can broaden
the search by using “United
States wedding
photographer.” In this case,
you are not only interested
in wedding photographers
in just California but the
whole of the United States.
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However, we placed the United States
wedding photographer-related keywords
under “/united-states-wedding-
photographers” (this can be a different
page; one that you can link to your
competitors).
 
You may discover that some keywords
cannot be assigned to any category. Put
such keywords in an “Outlier” bucket.
These keywords can be used for blog
topic ideas. You can also use them for
your keyword research by re-using them
in the KWFinder tool and going over the
process again.
 
To make the process easier, you can use
different background colors for the
buckets that you create in your
spreadsheet.

After you have finished organizing the
keywords in different buckets, delete all
the empty columns and pull the buckets
together in the same columns. Ensure
that the buckets are delimited (simply
leave some empty rows between each of
the buckets).

These buckets will be the foundation of
your website. Even if you are not able to
include all the buckets, you will have a
good idea of how your website needs to
look like. You will also know the
keywords that you need to use when you
are optimizing each of the pages on your
website.
 
Once you complete your keyword
mapping process, you need to focus on
creating more optimized pages. Then set
a calendar reminder so that you can go
through the process again. Go through
the areas that you have not targeted
before. Also, find out if there is an
additional value you can offer your
audience.
 
The keyword mapping process is a great
technique that ensures visitors are
landing on your website at a point that
provides the answer they are looking for.
This is something that search engines
cherish and it makes them favor you in
the search results.
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If you want to know more about your potential market and the user intent
that you should pay more attention to, follow the steps below:

After you have carried out your keyword research and
mapping, you can then proceed to use them on your
website. However, if you want to take things further and
enjoy the benefits of your effort, you may use your keyword
buckets to make business decisions.
 
The buckets can help you know the total volume of visitors
that land on your website every month. They also give you a
broad idea of the estimated revenue that could be
generated by your business.

Making Business Decisions
with Your Keyword Map

Create a row titled “Total Monthly Volume.” Select the cell where you want your total
monthly searches to be displayed, then select “SUM” from the “Functions” feature of
Google Sheets. Select the cells that you want to add. The tool will automatically show you
the sum of the cells.

Create a row titled “Expected CTR of #1 Result” (“CTR” means Click-Through-Ratio). It is
usually between 35% and 40%.

Create a row titled “TAM” (i.e. Total Addressable Market). This refers to the “Total
Monthly Volume” of the category, multiplied by the “Expected CTR of #1 Result.” You can
calculate this by typing “=,” followed by the cell that represents the “Total Monthly
Volume,” then the cell that represents the “TAM.”

Go to another row for “Expected Conversion Rate.” If you know the conversion rate of
your website pages, you can use it for this row. If you don’t, use a rough estimate of what
you expect your conversion rate to be. Note that the conversion rate you use will depend
on the type of business you’re running.
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Create another row for “Total Monthly Conversions.” Use the same principle that
was used for calculating the “Total Monthly Volume” (i.e. “TAM” x “Expected
Conversion Rate”).

Create another row for “Top Line Revenue” (this refers to the gross revenue that
you generate from each conversion). Also, create another row for “Bottom Line
Revenue” (i.e. the net revenue that would be made with each conversion). These
numbers are not fixed; they vary from one business to another.

Create two rows; one for “Monthly Top Line” and another for “Monthly Bottom
Line.” Then calculate both by multiplying “Monthly Conversions” with the “Top
Line Revenue,” respectively with “Bottom Line Revenue.”

Note that these calculations depend on different variables, such as the average
monthly searches, your conversion rate (which also varies with businesses and
locations. However, they can give you an idea of what you can achieve from a well-
optimized website.
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Wrapping Up
As stated earlier, it is not difficult to
carry out keyword research and
mapping. However, the processes are
time-consuming. You need to be
thorough without ignoring any step
when performing these tasks. Do it
until you squeeze all the details you
want from the data that you’re
working with.
 
SEO keyword research and mapping
have no end because you will always
come across new opportunities in
search. The intents of searchers,
trends and even keywords change.
Hence, your SEO strategy must be
designed in such a way that it will
adapt to the current trend. This is why
you need to follow the same keyword
research and mapping process
regularly, using the same level of
determination and doggedness.


